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Dns, Harvard Magazine, Apr 2006, p50


http://people.hbs.edu/nashraf/marketplaceofperceptions.pdf
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TLKEC, 0
ATOMLKO OUUPEPOV ATIOPACELG
0 OLKOVOPLKOC GVOPWIIOC £ival EEUTVOC, ATOPLKLOTAC, EYRLOTHC HE. (. ¢
AMOAUTN LKAVOTNTA AUTO EAEYXOU Kl TIAPAMPEVEL (1va3ru1pé(1"0T1)L;-¢11‘l\'1~ ,\
OWMATLKEC KaL ouvaLoONTIKES KaTa
0) LKOC avBpwrog eivat ari
€C Bewpicec.......
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Opwce 0 0LKOVOULKOC AvBpwTog... |
...EXEL Eva npéB)\npq....

p
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ns, Harvard Magazine, Apr 2006, p50



http://people.hbs.edu/nashraf/marketplaceofperceptions.pdf

OTav KOlT(l|JS TOV TIPAYPATLKO AvBpwro, B}\enouue avTi éva Tunonmouuevn(; )\olenq ov, &va
TIaPAAOY0, AUTOKATACTPOPLKO PE AATPOULOTLKE GUUTIEPLPOPA OV.



Agv OKOUHE HOVO HE TA QUTIA, OTTWG ATTOKAAUTTITEI 0 KIVEC(IKOG
XOPOAKTAPAG

© 2015. Skerletopoulos Leonidas. All Rights Reserved.
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«Meg TnVv Kapdi1da BAETTEI KAVEIG CWOTA. TO OUCIWOEG Eival OTO HATI AOPATO»
Antoine De Saint-Exupery
O pikp6g Mpiykitrag

©2015, ZxepAetomovog Aewvidag | Certified Coach A.C.
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Picture source:

To pwTo PiATPO MOV TEEPVOLV oL TANpoopieg eival To RAS (EvepyomoinTikéd KevTpo).
To R.A.S. Erutpenet Tnv €i0000 o€ MANPOYPOPIEG :
q * [lov €ival oNUAVTIKEC KAL OXETIKEC PE TNV ETUPRiwon
QuiIFact e Exouv aﬁ’ia w¢ vea yvwon (novelty VaIue)’
« Exouv mepLeXopEVo He bYnAn cuvatoBnuarikn a&ia

©2015, ZkepAetdTToulog Aewvidag | Marketer /Certified Coach
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O avBpwmog aA\adel o eukoAa agieg napa cupnepLpopd ..
KAl €XOVUE VA UNXAVIOPO OV €pyAETAL YLd AUTO...

Fiona’s attitude:

The tuition
here is too
high Jewish Folklore story
Dissonance resolved O EBpaiog pagpng kat

ot avtionpiteg £pnpor
S

Maybe the
school has a

A TREASURY OF

[NSHFAORF

Cognitive dissonance
(awareness that attitude and ——>»
behavior are inconsistent)

|
Fiona’s behavior: :
;
5
|




[lapaodeiyua
H Kpeopayia givat aviown...
....TIapoAa avta maw ota Goody's yia eva Burger
2EVAPLO
eyovoc: Kanvidw

['vwon: To Tolydapo npokaAei Kapkivo
AnoTtéAleopa: 2YIXY2H

3 ITparnywkeg (+1)
Awapoppwon /aNhayn: @ Neutral: Apvnon
, Apveite va anodeyeTel OAa
Meiwon M.X. Agv UTIAPXOUV GTOLXEL CUVDEOUV
@ Kavoupe 7§lV°Tsp,° TO KAPKIVO [IE TO KATIVLOMAL
ONMAVTIKA TV pia
[.x Aev kKanvi{w 16060 oAV MPAYHATIKOTNTA:
MpocOeon :

Aev givat kat
TOOO EYKUPEC

Ol EPEVVEC gival
aduvapeg

AKOpN pLa mpaypaTikoTnTa
[1.X. Aokoupat ondTe dev nailel poAo mov Kanvidw



Critical Task 1

Mowa éwval Ta cuvatocOpara mov

Mwg viwBeTe ; : '
WG Viw ’ * Blwaoare cpepa Kat Tnv

nepacpévn epoéopada;

AnpopIAEoTEPEG
anavTnoeLc :




Critical Task 1

Mowa éwval Ta cuvatocOpara mov

Nwg viwoeTe ; i .
G ' ‘—l—’ Buioare GPEPa Kat TNV

nepacpévn epoéopada;
AnpopIAECTEPEG

AnavrnoeLg : MBavoTaTa dev eixare
«Mua xapa» ,

’ TIEPLOOOTEPEG ATIO
«OHOpPPa», 2 pe 5 anavtioeLg
«OAa KaAa»,

«OK»,
«Xahwa........

} ¥ :
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! Epeuva umodEIKVUEL OTL 0L avBpwTioL £X0uv SUGKOALA Va avayvwpicouv Kal va ovopaoouy Ta EKAToTVTAdEC ouvalobnpara
*| Tou BLwvouv o€ KaBnueptvn Bdon ( )- Mua attia €wvat oTL oL avBpwol cuVBWG BUPOPACTE TIG OKEYELG

. TIOU TIPONYNBNKAV Twv ouvateBnudTwy Kat XL Ta cuvalonuara.
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http://link.springer.com/article/10.1023/B:JOBA.0000007455.08539.94
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[Twc Ta cvvaloOnuata
TIPOKAAOVVTAL QAIT0 OKEWELC;

SKEPTEITE LA ATTEIAT) T) KATL emikivouvo Ba evepyormooete cuvalodnuata oTpeg, gofou,
avnovyiag

2. YKEPTEITE LA TTPOOPATI] AWTMAELN VAIKT) 1) QUAT TOTE O EVEPYOTTONOETE EVOEXOUEVOG
ovvaloOnuata Avmng

YKePTELTE OTL TAPAPIACTNKE 1) ATOUIKOTNTA 0AG, 0a¢ S1apnEAVE TO AVTOKIVINTO, 0AC
ovumepipepOnkave adika 10te Oa evepyomowjoete ocvvalodnuata opynge.

Yxe@Teite kamola tapeAfovTikn SpAcT) IOV EXETE LETAVOLMOEL TOTE EYEIPETAL TO ACIONUA TNG
EVOYNG.

YKEPTELTE OTL LA TTPAEN TTOV KAVATE E1VAL ACYT LT, AVAPLOOTH, ATTPETT) KAT TOTE Oa eyeipete
atoOnuata vrpomrng.

AvTioToa oKEWPEIS ATMOTUYIWV ouvodevovtal aso ovvalodnuata Ntpomrg 1 andiag

WAL




Recognizing

Understanding

Labeling

Expressing

Regulate

—MARC BRACKETT
Yale Center for Emotional Intelligence

“LABELING
your emotions
is key. If you
can name it,
you can tame it.” is m

Na AvayvwpileTe Ta cuvalcdnuara TV wpa mov cupPaivouv o€ €04¢ Kat 6Toug AAAOUG

Na pumopéELTE va KaTavoioTe TNV aLTia o Ta TPOKAAECE Kal TIg
OUVETIELEC

Na pumopELTe va OVOPAoTe Ta cLVALOBAUATA TIOV EXETE QvayvwpioeL pe akpipela

Jealously vs Envy
Zi\ewa vs Oavpacpog

EKppAoTe T PE TOV MPETOV WPEALPO TPOTIO

PuBpuioTe Ta apvnTiKa cuvaloBrnpara anoTeAEoUATLKA



ApYn TWV AVTWV
eLvat
0 OPLOHOC

2uvaiotnua :
LIO EVTOVN WUXOOWMPATIKN EUTTEIQIA TTOU AP VEI OTO ATOMO
K&TToIa BETIKA | apvnTIKA dLadeaon

2uvaiodnua ivat n evapeotn ) LOAPEOTN YUXLKI KATACTACH TIOL GUVODEVETAL ATO
eNaQpLEC HETABOAEC TWV AELTOUPYLWYV TOU OPYAVLOHOU KAl Eival AMOTEAECUA KATIOLOU
YEYOVOTOC 1) EUTELpiaC.

ETupoloyia:

Yuykivnon (emotion)= +Kivnon(E+ Motion)




ApYn TWV AVTWV
eLvat
0 OPLOHOC

2uvaiotnua :
LIO EVTOVN WUXOOWMPATIKN EUTTEIQIA TTOU AP VEI OTO ATOMO
K&TToIa BETIKA | apvnTIKA dLadeaon

2uvaiodnua ivat n evapeotn ) LOAPEOTN YUXLKI KATACTACH TIOL GUVODEVETAL ATO
eNaQpLEC HETABOAEC TWV AELTOUPYLWYV TOU OPYAVLOHOU KAl Eival AMOTEAECUA KATIOLOU
YEYOVOTOC 1) EUTELpiaC.

ETupoloyia:

otion)= +Kivnon(E+ Motion)




[MpWTEVUOVTO KOI OEUTEPEUOVTA

Primary emotions

Tuato0aveoal TpwTaA, WC MPWTN avTidpacn. 2uvnOwc Bupoc, Xapd K.0.K.

To ¢nTnua eivat ot e€apavi¢ovrat 000 ypryopa eppavidovrat Kat
unokaBioTavTat ano deuTePELOVTA. TO AMOTEAECHA VA PNV KATAVOEL TO ATOHO Ti
TpaypaTika cvppaivel. Ta mpwTeLOVTA €ival KOWVA 0€ OAEC TIC KOUATOUPEC Kal
[ToALTIOPOUC, KABwC £X0ouV apeon cuvdeon Ue TNV ETuPLwor).

AguTepevovTa ZuvateOnpara
TuawoBaveoal EMeLTa ano To MPWTEVOV cuvaloBnua. MN.x. AneLAn) HETATPEMETAL
o€ Bupo pe anoTeAeopa Kavyd. Mmopél va givat anAa ateéripara r} GuveETo
KaBw¢ avadvovTat cuvatodnpara avri@eTa. M. MoAepog => vikn=XAPA >
AMQAEIA ANOPQITINON WYXQON=AYTH .




k\ Hostility

\ ANGER

Annoyance

Fury

Dislike

Rage

Loathing

Revulsion

B

Aversion

oredom

Terror

Grief

Sorrow

Pensiveness
(Dreariness)

Gloominess

=

Dismay

Apprehension '

Timidity

Dejection

A
-

Panic



Eival kaTti N€o;

H npokAnon tov
AploToTEAN

O xaBevag pmopel va Quuwoel —
AVTO E1VAl EVKOAO. AAAQ TO va
Ovuwoel kaveig ue To owoTo ATOUO,
OTO 0WOTO Pabuo kal T CwoT
OTLYUT], YO TN OWOTN AT KAl JE TO
OWOTO TPOIIO —AVTO OEV Elval
EVKOAO.

AptototeAn, HOwka Nixouayela

©2015, ZxepAetomoviog Aewvidag | Certified Coach



Ta wa xpnoigoTroioUv Ta cuvaicOnuarta
yia va emigiwoouv, AapRivog

Ta Bpépn rapouoidfouv £K(pp(!0'£l.gA@U|.IOl'J
MOAIg oTnV 81 nuépa TNG (WG TOUG
Darwin C.A., (1877) A biographical sketch of an infant



*Stephen Hawking:
; a A

gression Could

. 19 MaprTiou, 2015


http://www.independent.co.uk/news/science/stephen-hawking-aggression-could-destroy-us-10057658.html

['1aT1i KivQUYEUOUUE;

To KEVTPO aMOPAGEWV TOV PETALYPLAKOU ouofﬁumoc eival prapikpn dopn mov ovopdlete Apuydaln

- AOTIKH ZKEWH
(ropeia wpog Ta £5%)

S
NQTIAIOZ MYEAOZ / — &

(gicoBog oTov eyképalo) /- —
4

Quick Fact

» '
¥ Louile

H apuydaln naipvetl Tov EAeyyxo 6Tav
atoBavopaoTe Popo, n peyain Tapayn

Kat €XEL VA KAVEL € TNV ETUPRiwon.

H apuydaln eival To KEVTPO TwV ouvatoBnpudrwy Tou eykepalov. OTav Ta cuvalcBnpara eivat vrova n apuydain
avaAapBavel mAnpn €Aeyxo, mapapepilovtag To AoyLko eyKEPaAo (VvEoPAoL0). ApoL €xel avaldBeL TO oLVALGONUATIKO PEPOG

TOV EAEYYO, npoBalvoupe 0€ TIPAEELC PN Kowva ATIODEKTEC. ATOTEAEOHA XAUEVEC EVKALPIEC, OXETELC KaL xapa
ESERNRAR RS~ ' vy F AT

° OTav 1o AoyLko HEPOC avakTNOEL TOV EAEYYO0 AKAOUBOUVE EPWTIOELC TUTIOV:
. «TL €kava?», «Mari To eina avto;», «Aev (0N va avTidpacw £ToL;»

£ AMN\a ouvilBwc n nuwa xeL RON yiveL.

Quick Fact



I'|0(T| va acxonew

Tw—s« o

ﬂ

‘{

¥ Av dev To KAVELC £010 00 TO
KAVEL 0 EYKEPANOC GOV

’ - ' .
i . X
® .} V- e '. .‘. ‘ “

yla eceva



To ouvaloenpanko KO|J|JClTl TOU EYKEPAAOU (|.I8T(1l)(|.|l(1K0)
EXEL TNV GUVAN VA LTIEPVLKA TOV VEOPAOLO TIOL €ival nj €0pa
NG OKEWYNC. AT N akaTepyaoTn avtidpaon pag donuloupyet
npoBAnua kat eivat n Aeyopevn «Mepareia Tng
apuvba)\nq»(Amygdala Huack)

Mg ¢ ‘Q
Wit

L
. a held
EE'

TN },(\'“’
& % 7.1
: Etval pua tpaTeia YLOT( TO CUYKEKPLUEVO TUAHA
Tou eykepalov oag dpa 80.000 o ypryopa ano
- TO YVWOTIKO TUNUQ, KAt YL auTo €ivat oxedov aduvaro
© va eNéyEeTe TAXLTATN une)\eueépwon aépsvannq

: TIFPH O'TI]V GKI]VI']

<1 L~
L L

¥
LTt .
e




DANIEL GOLEMAN

Author, Emotional Intelligence « Psychologist

- a -~ v

EVSOT[pOO'(DT[lKég ASEl(')TI]TSg NULYWYV Ll\c',b AacQU LI Loy

Kowwvikn Extyveon

EvouvvaioOnon
-Entiyvwon towv ouvaiocOnuatmny, Tov avaykov Kat
TOV AVIOLXI®V TOV AAA@V

-Katavonon twv aA\wv: Katavonon tmv
oLVAIOONUATOY KAl TNG ATOWYTC TV AAA®V Kl
EVEPYO EVOLAPEPOV V1A TIC AVI|OVYIES TOVG

- Na BAemerg peoa asmo ta patia Twv AAAWV
-2MOTOC XEIPIOUOG TNG O1APOPETIKOTI TAG

w0 s

ALaYEIPLOT) ZYECEDV

-IkavoTnTa va TpokaAel Kaveig 0Toug AAOUG TIG
avTidpacelg mov BeAer.

-Emippon

-Emikowvwvia

-Hyeola: eumvevon kat kaBodrynon

-Xe1p1ouog S1apwVvIRV

-KaAigpyela SeoumVv: KAAAIEPYELA AEITOVPYIK®DV
OXEOEWV

""’;‘;CDECDUQQDSNZ




Empathy

IIwg avtudpag otav BAemerg Ttov Sutha ocov
vd BLovel CUYKEKPLUEVEG KATATTATELG;

Affective Empathy - otopyuwr)
Na atobaveoar avto tov arcBavovtal o1 AAAot.
1KAVOTNTA VA TAVTIOTEIG LE HeyaALTepn evatodnoia

71000 ovvaloONUATIKA enMnpeddecal Ao Ta cuvaloOnuata
TV ANV (personal distress)

RN

Cognitive Empathy — I'vwotikn
Na QTopeig va KATAVOT)OEIS VA (PAVTAOTEIG TL OKENTOVTAL

vova Bya o ta O1kd oov mastovtola - Walk a mile in a
man’s shoes

<\

Mtopove apaye va avartoiovue evovvaioonon);

H éAAsiyn EZN ZuvoéeTal pE:

*[1pokaTtaAnyn
*Bullying Q
*EmOETIKOTNTO Quick Fact

*Kakotroinon

Source:


https://www.youtube.com/watch?v=SwoNQvSOxM8

The map is not the territory (Korzybski, 1994:58)

-
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Eva Traidi mapatnpei eTripova 3N
€VaV OOTUVOUIKO OTO TTEPITIOAIKO ‘
Tou. To Taudi TTAnC1Aadel Kal pwTaA : 7

1. Eivai OKUAOC auTOC OTO TTEQITTOAIKO
A2T. Nai, givai okuAog !

To TTaIdi TOTE EPPAVWG
TTPORANUATIONEVO ATTAVTA:

| -[1. Ti ékave Kal TO ExeTE CUAAGBE!;




The map is not the territory (Korzybski, 1994:58)

[aTi Ta TTaIdIA, JAg KAVOUV TAKTIKA VO avaBewPNOOUNE TOV KOOUO;
Ta maidia dev xpeialeral va GUYKPIVOUV TO TTAPOV, UE TTAPEABOVTIKEC EUTTEIPIEC

- AW
";f:v i " \

[ S o

=
of

= i

& A

Eva 1Taidi Trapartnpei etripova
EVAV QOTUVOMIKO OTO TTEPITTOAIKO
ToU. To Traidi TTANCIAdel Kal pWTA :

1. Eivai OKUAOC auTOC OTO TTEQITTOAIKO
A2T. Nai, givai okuAog !

To TTaIdi TOTE EPPAVWG
TTPORANUATIONEVO ATTAVTA:

| -[1. Ti ékave Kal TO ExeTE CUAAGBE!;



ZX Mental shortcuts

©2015, ZkepAetdmroulog Aewvidag | Certified Coach A.C.



ZX Mental shortcuts

Orav mTapouaiadetal Eva TTPOPANMA 0 EYKEPAAOC HaC «KOPBEI OpOUO» Va

YAUTWOEI XpOvo. AuTo ouxva Jag eNTTodiel va OOUNE TNV TTPAYMATIKOTNTA
©2015, ZkepAetdmroulog Aewvidag | Certified Coach A.C.



MEPO 2°

Mwc cuvdeovtal 0Aa auTd pe TV KovwviKn ETUXELPNHATIKOTNTA
Kat To Kovwviko MApKeTLVyK;



Ot eTuyelpnpuarieg eivat moAv wdLaitepol.
Eivat moAvpnyxavot kat entigovot. AvTiAapBavovtat EUKALPieg EKEL TOL oL
A SHOKA urohotnot BAETouV poBARpara.
Everyone A Changemaker™ Bill Drayton, Ashoka

Mari 6ev XpNOHOTIOLOVKE TNV SUVANLKI TNG ETWXELPNHATIKOTNTAC
yta va AUGOUHE KOWVWVLIKA TipoBAfpaTa;

FOUNDATION

( Read more



AVOPWTTOKEVTPIKOC 2XEOIATHOC

5 Whys Not built
Aot to last
Karavow 5 but to
TaPATNEW i test
Test to
EMPATHIZE test
again
Bpiokw Nai..kai
Mia wpaia Nai..kai
IoTOopIa Nai..kai

Nai..kai




Hear them..

THE WHITE HOUSE

WASHINGTON

“Solutions to Americas challenges are being
developed every day at the grass roots and
government shouldn't be supplanting those efforts, it
should be supporting those efforts.”

Barack Obama, Remarks by The President on Commu-nity Solutions Agenda, The White House, Office of the Press Secretary,
30.6.2009 at https://www.whitehouse.gov/the-press-office/remarks-president-community-solutions-agenda-6-30-09
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Hear them..

OUSE

WASHINGTON

Actually, the solution of services approach is not
“N upstream nor downstream ...
Its the midstream what matters most.

Rushel-Bennet, R., Wood, M. and Previte, J 2013. Fresh ideas: services thinking for social marketing, Journal of Social
Marketing, Vol. 3 No 3, pp223-238
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H A0on dgv EPYETE ATIO TV YVWON, AVTIBETWC ATO TNV KATAvonon. @

“All the data shows it is not about poor people,

_ it's about people who happen to be in poverty.
= It's not the person, it's the context”

Mani et al, (2013), Poverty Impedes Cognitive Function.
. http://science.sciencemag.org/content/341/6149/976.abstract
«Train a Grandmother

and change the world»
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Poor people are bonsai people. There is nothing
wrong with their seeds. Only society never gave

them a base to grow on."

Muhammad Yunus, (2010) Building Social Business: The New Kind of
Capitalism that serves Humanity's most pressing needs. Public Affairs
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“Social marketers facilitate behavior change by offering people something they value and removing
obstacles in their path."”, international Social Marketing Association, Nedra Weinrich,

0 SM is driven by citizen insight. The SM process is based on developing a deep understanding of
the people we are seeking to help adopt or sustain positive social and individual behaviours.
Prof Jeff French

———————


http://www.i-socialmarketing.org/

A
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How does Social Marketing Work?

8 Benchmark criteria:

[pooavaToAlopo oTov «[eharn»

=€KaBapn 0TLACN OTNV CUPTIEPLPOPA behaviour and

behavioural goals

TppodOTOUPEVO ATIO THV ZUHUTIEPLPOPLKH Oewpla ‘nsight'

Eniyvwon (Insight) — Tt umoKvEL, KIvnTOTIOLEL;

intervention and W 40 audience
marketing mix segmentation

>uvvahayn (Exchange) — Evioyuon wpéletac/
HELWON EPTIOBLWY

AvTaywviopog EowTepkog /EEWTEPLKOC

TpnpaTormotnon — ToX0motnan CUYKEKPLUEVWV
opadwy oToxou

Mix of methods - MAnpopopnon/kavovec/services...

National Social Marketing Centre
Source:



Mua tpoogyyion Baclopevn oTnv fadla karavonon
(Insight Driven Approach)

= ATOKTNOTE EMiyVWoN TNG MPAyPATIKOTATAG KAl TG
KaBnpepLvoTNTAC TOU KOLvoU cac— MTEITE 6TOV KOGHO TOUC

= Heniyvwon pag Bonda va avakaAUpoupe Ti PTOpPEL va Kavel
TOUG avBpWTOUG Va Kavouv Tig aAhay€g Tov auToi embupouy,
WOTE va €ival TMPo¢ To OLKO TOUG CUUPEPOV.

So What? — what does
this mean for us?

What is going on?

Sarah Clark, Brighton Universaity, © Brilliant Futures Limited 2010



Mia cuvaAAayn (Exchange)

behaviour and
behavioural goals

‘insight’

) CONSUMER A
o, .0
© W .S

intervention and
marketing mix

Benefits > Costs = Value

Source: French, J., Gordon R. (2015). Strategic Social Marketing. Sage Publications Link:
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STRATEGIC
SOCAL WARKETING

Active

e.g.: A reward for Decision e..: A Fine
Coming to a clinic Conscious / Considered

Hug

Incentive Disincentive

{Nudge Shove

e. g..' A de_faun' Automatic / Unconscious e'g': Sa’es Tax

vaccination scheme Passive
Decision

Source: French, J., 2011. Why Nudging is not Enough, Journal of Social Marketing, 1(2), pp154-162

French, J., Gordon R. 2015.

Strategic Social Marketing. Sage Publications
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STRATEGIC
SOCAL WARKETING

Active

e.g.: A reward for Decision e..: A Fine
Coming to a clinic Conscious / Considered

Hug

Great Book

Incentive

Disincentive

{Nudge Shove

e. g..' A de_faun' Automatic / Unconscious e'g': Sa’es Tax

vaccination scheme Passive
Decision

Source: French, J., 2011. Why Nudging is not Enough, Journal of Social Marketing, 1(2), pp154-162

French, J., Gordon R. 2015.

Strategic Social Marketing. Sage Publications
Link:
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Youl[T1)

footage is going to be uploaded to YouTube in an attempt to
stymie street urination.

Source: http://newmediarockstars.com/2014/08/pee-shaming-youtube-is-europes-trick-to-stop-public-urination

Hackney Council spends £100,000 a
year cleaning urine off walls and
pavements. 'Anti-pee’ walls in Hackney
will splash offenders

Source; http://www.bbc.com/news/uk-england-london-35120259
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http://www.youtube.com/watch?v=-gOfblL3Fh8k
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@@EW leading behaviour change

Results of the Road Crew project significantly exceeded NHTSA's expectations:

19,757 rides were given to potential drunk drivers from July 1, 2002 through June 30, 2003.
Rides were estimated to have prevented 15 alcohol-related crashes on area roads, a 17% reduction
(see notes, below for calculations).

*The average cost of an alcohol-related crash in Wisconsin was approximately $56,000; the cost to
avoid a crash in the program was about $15,300.

*There was no decrease in the percent of patrons who admitted to drinking and driving, but there
was a significant drop in the frequency of occurrences per person compared with control group
behavior. On average, people reduced their number of alcohol impaired driving events by about one
time every two weeks.

«Among those who were aware of the program, over 80% surveyed had positive feelings, and nearly
half of those aware perceived a decrease in driving after excessive drinking in the community.
«Among bar patrons, there was no observable increase in consumption compared to control
communities. However, there was an increase in the number of bars visited.

«Community leaders felt that the program should continue.

http://www.nsmcentre.orqg.uk/resources/showcase/road-crew
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Roundabout Water Solutions

The pump can raise up to 1400 liters of

| water per hour from a depth of 40 meters.
' The storage tank has a four-sided
advertising panel. Two sides are used

to advertise products, thereby providing
money for maintenance of the pump,

KooToc: 14.0008

H Appikn dev xpeidletal High Tech kaivotouia aAAa Low Tech

Trevor Field,



P %‘? Interested in Social Marketing?
Become a MEMBER

ELUROPEAN
SOCIAL MARKETING

ASSQOCIANON

http://www.europeansocialmarketing.org

4+ @ W

B Home - Research Parti... [

c E A Search

V4 STRATEGIC SOCIAL M... [ E-Com@eu — General ...

j.org/membership-account/membership-levels/

mp {_! The Guide to Commu...

Home Aboutus Social marketing  Knowledge sharing  Membership ~ Contactus  LogIn

EUROP!
OCTAL MARKETING
ASSOCIATION

Become a member

, evidence base and promotion of sacial marketing

Join ESMA to be part of a vibrant in the p

Benefits for joining:
Interact with colleagues and get updates about meetings and events through our social networks and newsletter
Access to the membership portal which provides information about good practice and research in Europe.

Reduced registration rates for ESMA events and Social Marketing Quarterly subscription.
There are three types of membership for 2014: regular (40 Euros per year), student (20 Euros per year), and supporter (100 Euros or more per year). All supporters will be

acknewledged by name on our website (unless they wish otherwise).

S0 Supporter

€40 €100

Supporter Membership

€20

Student Membership Regular Membership

Subscribe Subscribe

Subscribe

http://www.i-socialmarketing.org

* Standard Member USD $49.95 / yr.
¢« Student Member USD $29.95 / yr.

+ Developing Country: $4.95 / $2.95

1M i-socialmarketing.org
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~ The European Social Marketing Association
(ESMA) is a growing community across
Europe dedicated to the advancement of
social marketing research, teaching, and good
practice in Europe.

ESMA Website


http://www.europeansocialmarketing.org/

Membership Benefits @ﬂgA

Online access to information on conferences and
meetings, tools and resources, jobs, and
listserv/discussion forums

Regular news updates
Six free webinars a year on social marketing topics
Discounts on conferences, trainings, subscriptions

Networking online and in person with social marketing
experts



Interested More 2?2

Join the conference

European
Social Marketing ST Tt it Dheloent
Conference Repos, Finlan

wsmconference.com/espoo-2016
- @WSMConference
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Interested MUCH more?
Study Social Marketing ...

K

University of Brighton

Msc & PgCert in Social Marketing

— - - —

Course Link: https://www.brighton.ac.uk/courses/study/social-marketing-pgcert.aspx
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